Guide for Curators and Exhibiting Artists
Spudnik Press Cooperative

Contact

For all questions, contact marcela@spudnikpress.org.

Insurance
•

Press Release
•

•
•
•

The press release is used to promote exhibitions
through our website, e-mail campaigns, online and
print publications. The press release is co-written by
the curator and Spudnik staff.
Please include a descriptive promotional statement
about the exhibition. (150 - 200 words)
Please include a short bio of participating artists and
the curator.
The same image is typically used for the press release
and online marketing. Provide an image credit that
includes: artist name, title, date.

Additional Marketing
•

•

Spudnik Press creates a Facebook event one month
before the opening of an exhibition and increases
online marketing two weeks before the opening, including an email campaign, twitter posts, and priority
placement on our website.
Curators and participating artists are expected to
help promote the exhibition as much as possible,
and are encouraged to create and distribute additional promotional materials.

Artists’ Book / Exhibition Publication /
Editioned Print Project
•
•
•

•

Exhibitions at Spudnik coincide with the production
and release of a small-run publication or limited edition print.
Edition sizes will be determined based on the
parameters and cost to produce the publication or
print.
The Spudnik Press Publishing Program will provide
technical assistance and editions will be split 50/50
between the artist/curator and Spudnik Press Cooperative.
Spudnik Press Cooperative will price and sell the
resulting artwork to fund the Exhibitions Program.
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Chicago, IL 60622

Our insurance will cover up to $25,000 of fine art.
Artists must fill out our Work on Loan Form to qualify
for insurance. Spudnik Press does not insure artwork
in transit.

Install and De-install
•

•
•
•

Staff will work alongside artist(s) and/or curator to
install and de-install. A specific schedule will be arranged between staff in the month leading up to the
opening.
Spudnik Press provides basic hanging supplies (i.e.
levels, nails, drywall anchors, magnets, silver bull
clips, etc., as well as a small assortment of shelves).
Spudnik Press provides wall labels, vinyl title, and a
price sheet, as needed.
Curators are recommended to make use of the gallery floor plan in developing their exhibition, especially if installation-based work will be included.

Budget
•

•

Spudnik Press has a modest exhibition budget to
cover costs associated with painting the gallery,
installation, shipping of artwork and to support the
production of a limited edition print or publication.
Exact exhibition budgets will be determined based
on the particular needs of each exhibition.

Sales
•

Artwork on loan to Spudnik Press may be available
for sale at the discretion of the artist(s). The artist(s)
may request that purchasers contact them directly.
Spudnik Press kindly asks for 25% of the proceeds
from sales made be donated to the studio.

Documentation
•

Artist(s) and curators will be provided with digital
images of installed exhibitions. Each individual artwork is not documented; artist(s) and curators may
choose to have their own photographer document
the exhibition.
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www.spudnikpress.org

